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Abstract : Present study was conducted in middle Gujarat for the estimation of buying behaviour of cotton growers of different
size groups for the purchase of cotton seed. A multi-stage sampling design was applied for the study and required data were
collected from 120 cotton growers (26 marginal, 19 small, 30 medium and 45 large) spread over 12 villages of 6 talukas, covering
three cotton growing districts of the Middle Gujarat during 2011-12. The major methods employed for the analysis were linear
multiple regression model and Garrett ranking technique. Brand loyalty among cotton seed growers were influenced by price of
the seed, peer group influence, brand image, advertisement and availability of the seed. The most important constraint viewed by
the cotton growers was non-availability of the branded seed demanded in desired quantity followed by non-availability of the
branded seed in time.
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